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地址：青岛市福州南路87号福林大厦A902室Add：Floor 9,No.87 Fuzhou Rd South,Qingdao 
Tel：0532-55552979	15165229496 （陈泓竹）
E- mail：2639478818@qq.com 
Web：www.qdwinexpo.com
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Wine trade and retail: international and domestic agents, importers, exporters, distributors, wholesalers, specialty
stores, supermarkets, department stores, sales individuals, etc.

Bugl: SERRARMRRRC. LREBATE). he. BSEE. BERl. B s,
Group purchase unit: Jinnoc Exhibition-high quality Member Enterprise, gift group-purchase companies, associa-
tions, business groups, state-owned enterprises, international companies, etc.

BFES: MEHED. NS, 5. $iTES;

E-commerce: online sellers, online stores, micro-businesses, new retails, etc.

i EERRIIG. SNERT. BREE, BREFADE. AOEMEERE. FANEE. &N
NRESEFEEEE. AEERrE. REEFE. BN 20N RIEIEA. SHEEHRE;

Terminal: hotel and catering institutions, foreign restaurant, star hotel, caterer, wine private economic circle, private
wine cellar, wine young consumer group of new economic age, wine lovers, tea wine culture lovers, white collar,
gold collar, occupation managers, high-consumption groups, etc.

Rl At RINCE . BURED. BEELTWIHEITNG .

People in other industries: media reporters, independent sommeliers, wine professional associations and institutions.
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J KIFHE Master class fREEE Tasting meeting
FNEZFANLHEEE SRR THEE KEERIMIZETMRER, 208TH
FEXAK)DEE . REMNCEE. REKENEDE. REDH

BB ERIOEEREEN.
Hold a master class in the wine region that is Cooperate with well-known wine evaluation agencies
highly appreciated and valued by consumers and wine media at home and abroad to hold a

comprehensive tasting event with the most cost-ef-
fective wines within the 100 Yuan, the tasting event for
the most valuable wines, the tasting event for the most
potential new products.

in Northeast Asia.

A w2

" iR Forum \ &R Activities
FITEREAEE IR, 2018 EREMNDNAEER A ETLEN .
Northeast Asia International Wine Industry Forum. The most influential wine promotion ambassador

selection event in 2018
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Publicity and Promotion

SRR

SRIE#E17 Channel Establishment

BUMCESSEFASEESSNEN. HEM. 8. MEARS. TELE. BaES—RIIBREN
B, Y ARSEEXEE., EUR. IHZTSHUNTE. D, TIERERIMEBHE “ASIA
WINE-BXE8uL | ESIEZMmIBERAT I AE , AEWSESEETIAES . B2HEE. %
HENEHARREEERAZR, T ARSETFREE.

Establish and improve ASIA WINE's official website, micro official website, Weibo, WeChat public number, exclusive commu-
nity, interactive bar and other channels for exhibition, and expand the online attention of the exhibition.

We establish and award  “ASIA WINE-Contact Station” in major cities such as Shandong and Jiangsu as well as in Henan,
Anhui and Hebei provinces.We hire local wine veterans as “promotion ambassadors” , who are responsible for collecting

information from local distributors, setting up WeChat groups, arranging offline activities and organizing buyers to participate
in the exhibition, and expanding the offline attention of the exhibition.

[\

ﬁ}gﬁﬁ Data operations
SHRERRGHTIEE, 1005BTREHE, BE—X—85. FY. 125, 5. 4. 5. &
HERE . BENFLSFRIREEMEERSER, BIEXWERE, SIERrENAE TS~

iZFE . Jinnoc has accumulated 150,000 industry data and 1 million inter-bank procurement data. Through one-on-one
invitations, calls, text messages, faxes, e-mails, WeChat, mailings, door-to-door visits and other means and channels to
push the exhibition information, we invite buyers to the scene, causing widespread attention in the international and domestic
wine industry chain.

E{gﬁit Promotion method

RADTI&; SERER200ZMTUMSERRESE, SHEN. SELE. Bl 18I REE
FREFENSFSE; INAKRR. IMEEE, FBERLZHTRsIERIIRGEREE; RUEE
BEBNAEEE, S A TR, SR RRSCE, EMEZTIKENRESED, BAS
EHE, INBRRAIIZHIER . Deliver AD7 ads;Cooperate in depth with more than 200 industry websites and media at
home and abroad;Cooperate with Xinhuanet, Today Headlines, Tencent, Sohu, Netease, etc. for international and domestic
promotion;Increase voting and fan promotion activities, use fans for viral marketing and exhibit information push;Planning

roadshow activities for wine internet, overall promotion online and offline;Participate in the same industry exhibitions or forums,
plan exhibitions that are highly regarded by the industry, enhance publicity, and enhance the effectiveness of the exhibition.
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BA22H Booth Fee
FRERAIOM? (3% 3)
58 p0 TAORMIMKS00T  ZAEsie (36mi) k224 (36mrie)
Standard Booth 9m? (3x3) | Raw booth (Startfrom 36m?) | Outside Raw booth
Double open booth add 500RMB (Start from 36m*)

e RvE13800/3M*3m | rwe:1380/m? ~v:1380/m?

Company — — —

Bl us:3200/3m*3m usp:320/m? usD:320/m?

International

Company —_— — B

EEER. —SE.

TEH& zzovaﬂ)ﬁiﬁﬁ
BERIE S o L FRERS. HEEERHSRHEE
Facilties YIPIR. Three bratice, One No matching facilties

table two chairs. one lintel.
220Vcharge ( 5A/500Wshould
paydeposit) . two spotlights.

T —
SERE

SRBUASSRPERNEQAE BFHERIAZL - ERLWNSREE -SREV—ER
BIRERLEAZSHBILARSEEARL - ERLRIRENE. RIAER AT ZHERA

—HERIRRAISTEMIE . Fill in the application form—seal—mail or fax to the committee—committee confirm
the application—company should pay the expo fee to the committee within week—committee will arrange the booth to
the company—pay off all the fees—booth completed.
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Technical Seminar
FHHRMEBIE. KT HE BB FIK B0 BiR. 1&FU60007T/2/0\6T .

The organizer provides venues, lighting, lecture tables, seats, boiling water, audio, whiteboards, projectors, 6000 Yuan /2 hours.

FRALI K

Northeast Asia Roadshow

EDFREABRBEERM . KER1-25K (K1.8K) , Blkhg, BREE. RAK. KELERE. kiR,

68007T/81% . The organizer provides five-star hotel venues, 1-2 long tables (1.8 meters long), corporate billboards, wine glasses,
drinking water, ice buckets, wine barrels, ice cubes, 6800 Yuan / per exhibition.

KRl 7R, BE. . M. . FT BN B BR. R B, TR, TR B AIERA
BRI Touring place:Yantai,Zibo,Weifang,Linyi,Jining,Changzhou,Suzhou,Nanjing,Xuzhou,Yancheng,Ningbo, Tangshan,Hefei
and Japan-South Korea friendship city.

S == =
B R E IR
Customized roadshow of wine organizations

EDFRHCEEHAZRBEERRT, HBIB300REHHAREW. #/H100,0007tkE, BEEAGRMEEFE
SRHEITE - The organizer provides a five-star hotel ballroom in the second-tier city and invites 300 dealers to come and purchase.
Starting from the cost of 100,000 yuan, the specific plan is based on customer requirements.

ASIAWINE

gqdwinexpo,com
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Qingdao Jinnoc international expo
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The world's wine
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Qingdao,has a root of centuries-old Western culture;

Qingdao,has the most innovative and competitive ports;

Qingdao,has the economic strength of GDP in the Jiangbei market;

Qingdao,has the strong brand, has an industrial foundation, and has the potential to activate the wine market in
Northeast Asia.

Qingdao,is a fashion city that can lead the consumption of northern wines;

Qingdao,is a city of style that can release the charm of the world's wines;

Qingdao, is a brand city that can promote global wine trade;

It is Qingdao of the Olympic Sailing Competition, It is Qingdao of the SCO Summit, It is Qingdao of the Northeast
Asian Wine Trade Center.

Qingdao International Wine Exposition(ASIA WINE), as the first international wine show in Northeast Asia, will set
up a production and sales platform for Northeast Asian wine industry to  “exhibit the charm of wine and stimulate
the vitality of the market” . Based on ASIA WINE and supplemented by the Northeast Asian roadshow, we
intensively cultivate, cross-border integrate, popularize wine culture, strengthen industry norms, and enhance

the consumption capacity of Northeast Asian wines.
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Media Support
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Xinhua, Baidu, Sogou, 360, Sina, Sohu, Netease, Tencent, Yahoo, People, TOM, China
Economic net, Ifeng, Chinese net, Guangming online,cn wine news,China wine online,
CNfood,ZGNJ,Tangjiu,Foodmate,Winesou,winemedias,Jianiang,Food-
gs,FoodEx360,Hotofood,Onezh,Look vin,Import food,Import wine,19888,-
Jiu160,SP160,Yun Tong Meng, { China wine news ) , { China Alcoholic Drinks Indus-
try ), {WINE) , {Asian wine review ) , { SINO-OVERSEAS GRAPEVINE &WINE) , {

Food&Beverage specia issue Magazine ) ,Shandong TV, FM897, Bandao Daily, Qingd-
ao daily, etc.
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Imported wine exhibition area: wine, craft beer, sparkling wine,
spirits, sake, fruit wine, etc.

Domestic wine exhibition area: wine, craft beer, brandy, liqueur,
rice wine, fruit wine, high-quality liquor, etc.

Cultural exhibition area: media, publishing institutions, rating
agencies, research institutions, design companies, associations,
chambers of commerce, etc.

Theme exhibition area: Wine theme resorts, wineries, new retail,
wine e-commerce.

Equipment exhibition area: bottle caps, corks, wine noses (Le Nez du Vin) , wooden boxes, wine glasses, wine utensils,
wine decanters, wine racks, oak barrels, wine packaging and storage technology, brewing machinery, etc.

Planting exhibition area: grape harvesting machine, burying machine, earthmoving machine, deep loose fertilizing machine,
trimming machine, de-leaving machine, trenching machine, binding machine, irrigation equipment.

Others: high-end drinks, imported food, high-end ingredients.




